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Abstract

The continuous transformation of the relationship between humans and pets has
driven the emergence and development of the pet economy. The pet economy is increasing
year by year, and various pet brands, pet products, and other derivative businesses are
emerging one after another. According to statistics, the pet market will continue to rise in
the coming years. However, with the common development of the pet market and the rapid
transmission of real-time information on the Internet, the homogenization and
popularization of existing pet products have become increasingly apparent. With the
change in consumer attitudes and the anthropomorphic development of pet status, the
potential of the pet jewelry market is gradually emerging.

This paper aims to explore the positioning strategy of the pet jewelry market in depth.
By comprehensively analyzing the current trends in the pet economy and consumer
demand, and using management analysis methods, the positioning method of the pet
jewelry market is elaborated. Firstly, this article provides an overview of the pet jewelry
market, pointing out that with the continuous growth of the pet economy and the increasing
demand for personalized pet products from consumers, the pet jewelry market has
enormous development potential. Next, the paper provides a detailed analysis of the target
customer groups in the pet jewelry market, including the characteristics of pet consumer
groups, as well as their purchasing motivations, preferences, and budgets for pet jewelry.
On this basis, this article proposes a pet jewelry market positioning strategy based on
consumer demand, including product differentiation, brand image shaping, and marketing
strategy formulation. Finally, this article verifies the effectiveness of the proposed market
positioning strategy through case analysis and provides specific implementation
suggestions for pet jewelry enterprises. The results of this study have important guiding
significance for promoting the healthy development of the pet jewelry market and

enhancing the market competitiveness of enterprises.

Key words: Pet economy; Pet jewelry and accessories; Market positioning; Product

differentiation
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@ tikatheiggy @
Montreal , Quebec

@ tikatheiggy @ | don't know who
T/ needs to hear this today, but yes,
your socks need to match. B
‘Ombré jumper by @haute_dogue

. i '] ‘fm\‘/ hammyandolivia & Only you
N

Ko
~.,) can pull off teal Tika! ¥

View replies (2
n lonidee & GOALS ©
6w 3likes Reply

oQvY N
60,817 likes
o @ Add a comment

Bl 4-1 eI A S TE M I 5
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